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MAKE
YOURSELF
UNDERSTOOD.

Rakibul Huda
Content & Comms Specialist at Oddlatent.

Helsinki, Finland.

Research. Strategy. Words. Visuals.

I help businesses say the right things to the right people.

Professional strategy work + independent application concepts



R/H.

01 / BRAND STRATEGY / PROFESSIONAL WORK

From research
to a clearer story.

Market intelligence, positioning and brand messaging for a global outsourcing company.

20+
competitor analyses

20+
industry reports

50+
client interviews

MY CONTRIBUTION

Research and positioning, followed by brand messaging and sales-enablement materials. The

work organised a complex service offer around reliability, scalability and compliance.

FROM MESSAGE TO SALES MATERIAL
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R/H.

02 / SOCIAL CONTENT / INDEPENDENT CONCEPT

Big energy ideas.
Human-sized stories.

Sumitomo SHI FW application concept. I developed the research, carousel copy and visual

design. Self-initiated; not commissioned by the brand.

STORY ONE / A DIFFERENT WAY TO SEE WASTE

01 / THE HOOK 02 / THE CONTEXT 03 / THE REVEAL

THE STORY CHOICE

Start with an everyday object, then widen the frame. The sequence turns discarded material into

an energy conversation before introducing gasification.

Selected original concept artwork. These are application samples, not a commissioned or measured campaign.
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R/H.

02 / SOCIAL CONTENT / INDEPENDENT CONCEPT

What happens
when the wind stops?

A second carousel direction for Sumitomo SHI FW, using a familiar question to open a technical

subject: energy storage.

STORY TWO / QUESTION, BRIDGE, EXPLANATION

01 / THE QUESTION 02 / THE BRIDGE 03 / THE EXPLANATION

THE STORY CHOICE

Move from the uncertainty of renewable generation to the idea of storing energy as liquid air. A

question gives the reader an entry point before the copy introduces the technology.

My role: topic research, content idea, copywriting and visual design. Self-initiated application concept; not

commissioned by the brand.
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R/H.

03 / INTERNAL COMMUNICATIONS / INDEPENDENT CONCEPT

A newsletter
worth opening.

The Ascent '26: an employee-newsletter concept for Amer Sports.

THE IDEA

Connect sport, people and

company news in one readable

internal story.

MY ROLE

Research from public company

material, story selection, writing, visual

direction and the complete layout.

THE FORMAT

A seasonal lead gives the issue a

theme. Highlights and short updates

create several ways into the story.

Created independently for a Communications Trainee application. Not commissioned by Amer Sports.
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R/H.

03 / THE ASCENT / INSIDE THE ISSUE

One issue.
Several ways in.

02 / HIGHLIGHTS

A visual lead and a row of figures create a

quick scanning route through the issue.

03 / CATCH-UP

Shorter brand updates give the reader a

second pace and a reason to keep going.

Original concept pages. Company figures shown in the artwork are editorial content, not results achieved by my

work.
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R/H.
THE HUMAN BEHIND THE WORDS

Curious mind.
Clear words.

I bring 3+ years of experience in global marketing

and communications, including leading a Brand

& Communications team.

CURRENTLY

Content & Comms Specialist

Oddlatent

ALSO LEARNING

MSc in Marketing, Aalto University

In progress

Let's find the story.
rakhuda06@gmail.com

linkedin.com/in/rakibulhuda
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